‘ IBM Enterprise Content Management

Kunde Case #4

Hvorfor investerer kunderne i ECM?
Hvordan knytter de det til forretningsm(1?
Hvordan styrer de deres ECM projekter?
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IBM Enterprise Content Management

Information On Demand

Unlocking the Business Value of Information for Competitive Advantage
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Markedsanalyse

Cost Driven Users

Improve efficiency
Reduce costs
Increased profits & performance

19% - small organizations
26% - mid-sized organizations
56% - large organizations

Customer Driven Users

Better customer service
Competitive advantage
Improved turnaround/response

26% - IT staff and executives
26% - Records management
18% - Document management/imaging
12% - Line of business/executives

Risk Driven Users

Compliance/Records management
Risk management
Business continuity

15% - State, local, provincial government
12% - Professional practices
9% - Banking and finance
8% - Utilities, oil and gas
7% - Federal government
6% - Insurance

Three User Types

Source: AllM, 1,200+ respondents
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